
1 and severally liable for the acts and practices of the other

2 defendants involved in the business enterprise. The

3 aforementioned acts and practices of defendants USACS, TWS,

4 Bayne, and Havil thus violate Section 5(a) of the FTC Act, 15

5 U.S.C. § 45 (a).

6 CONSUMER INJURY

7 22. Consumers have in fact been injured by defendants'

8 violations of Section 5(a) of the FTC Act. As a result of

9 defendants' deceptive acts or practices, it is highly likely that

10 consumers will lose all or part of their investments.

11 THIS COURT'S POWER TO GRANT RELIEF

12 23. Section 13(b) of the FTC Act empowers this Court to

13 grant injunctive relief to prevent and remedy violations of the

14 FTC Act and, in the exercise of its equitable jurisdiction, to

15 award redress to remedy injury to consumers, to order

16 disgorgement of monies obtained through defendants' unlawful acts

17 or practices, and to issue other ancillary equitable relief.

18 PRAYER FOR RELIEF

19 WHEREFORE, Plaintiff requests that this Court:

20 (1) Enjoin defendants permanently, preliminarily, and

21 temporarily, from violating Section 5(a) of the FTC Act in

22 connection with the advertising, offering for sale, or other

23 promotion of services and investments in paging or other FCC

24 licenses, or any other services and investments, or assisting in

25 the making of deceptive written or oral statements similar to

26 those alleged herein;

27 (2) Award such relief as the Court finds necessary to

28 8



1 redress injury to consumers resulting from defendants' violations

2 of Section 5(a) of the FTC Act, including but not limited to,

3 rescission of contracts or refund of money, and disgorgement of

4 unlawfully obtained monies;

5 (3) Award plaintiff the cost of bringing this action as

6 well as such other and additional equitable relief as the Court

7 may determine to be just and proper.

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27
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Date:
ERIC J. BASH
GREGG SHAPIRO
Federal Trade Commission
6th St. & Penn. Ave., NW
Room 200
Washington, DC 20580
(202) 326-2892 (E. Bash)
(202) 326-3549 (G. Shapiro)

MONICA E. TAIT
Federal Trade Commission
11000 Wilshire Blvd.
Suite 13209
Los Angeles, CA 90024
(310) 235-7890

Attorneys for Plaintiff
FEDERAL TRADE COMMISSION
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DECLARATION OF

1. My name is I am over eighteen years old

and am a citizen of the United States. I currently reside in

Butte, Montana.

2. For the past year and a half I have been dealing with a

gentleman named Lee Dayer in connection with applying for

licenses issued by the Federal Communications Commission ("FCC").

These licenses are for paging and Specialized Mobile Radio

("SMR") frequencies.

3. Most recently Mr. Dayer has been working for a company

called Bell Connections ("Bell"). He has told me that he is a

manager at Bell. Whenever I call the number Mr. Dayer gave me to

contact him (800-710-6869), the receptionist identifies the

company as "Bell Connections." Previously, at the same telephone

number provided by Mr. Dayer, the company was identified as

Discount Filing Services ("DFS").

4. Before working at Bell and DFS, Mr. Dayer was involved

with a company called United Consulting Services ("UCS"). Mr.

Dayer told me that ues was his company. I understood that to

mean he owned ues.

s. Mr. Dayer solicited me to invest approximately $14,000

for applications for SMR licenses.

1

On March 10, 1994, and March

EXHIBIT 2
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16, 1994, I wrote two checks to UCS,one :8r $6,500.00 and the

other for $5,825.00. I sent these~hecks to Mr. Dayer in Los

Angeles, California, in order to file appl~cations for a total of

11 SMR licenses. The checks are endorsed by Mr. Dayer. Copies

of the checks are attached as Attachments A and B.

6. More than six months passed and ~ had not received the

SMR licenses. Mr. Dayer, who was then working for DFS, told me

that since I had not received any SMR licenses and that the SMR

application process was frozen, he would file applications for

six paging licenses on my behalf. He told me that the paging

licenses were better anyway, and that I would get them much

quicker than the SMR licenses. He sent me some literature about

paging licenses. A copy of this literature is attached as

Attachment C.

7. Mr. Dayer told me that investing in paging licenses

would yield me a very good return. He said that he would also

file for licenses and that we were both going to be rich. He

said that large paging companies would buy my licenses for

$20,000 to $60,000 each. He also said that I could lease each of

my licenses to paging companies and get $.50 to $1.00 per

customer per month, with the expectation of 20,000 customers.

2



8. Mr. Dayer also told me that if I leased my licenses,

the companies who leased it would sign long term business

management agreements and would construct the paging systems for

me. I knew that I was required by the FCC to construct systems

within one year, or lose the licenses.

9. He further told me that I would not have to invest any

more money, except $35 for each application. From speaking with

Mr. Dayer, I believed there was no risk in getting the license

and making a profit on my investment.

10. I trusted Mr. Dayer. We had spoken many, many times

for hours on the phone, both at his office and his home. I even

spoke with his wife several times. Mr. Dayer told me that he was

a Christian and that he prays for me. He acted as if we were

close friends.

11. The applications I signed were for paging licenses.

Between February and May 1995 I received notifications from the

FCC that I had been granted six paging licenses. These licenses

were for the following cities and bands: Atlanta - 464.025 MHz;

Chicago - 463.625 MHz; Tallahassee - 929.1625 MHz; Green Bay -

929.4625 Mhz; South Bend, Indiana - 929.0625 MHz; and Jackson,

Mississippi - 929.1625 MHz. I was very excited about receiving

the licenses.

3
EXHIBIT 2
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12. In April 1995, I received a lettey from Bell

Connections, signed by a J. Justus, as president of Bell. This

letter asked if I wanted to receive a "complimentary referral

service to assist in the placement" 8f my l:'censes. I signed the

bottom of the letter and sent it back. I have heard nothing from

Bell about this placement service. A copy of the letter is

attached as Attachment D.

13. In about September 1995, I began calling paging

companies in the markets for which I had won licenses. I called

about ten companies, including SkyTel, MetroPage, and Air Touch,

and spoke with representatives of each. Every representative I

spoke with said the same thing that their companies were not

interested in my license(s). They said that if they wanted a

shared license, they would apply for those license themselves.

They practically laughed at me. I did not Yealize until I spoke

with the paging company representatives that I owned shared

licenses.

14. After my conversations with the paging company

representatives, I was very upset and tried to call Mr. Dayer. I

called many times in the last few months, but he would not take

my calls. He has never called me back. I have been trying to

reach him since June 1995, probably over a hundred times.

4

I have

EDI:BI:T 2
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not been successful. He even had his home phone disconnected.

When I call the number for Bell Connections, the receptionist

dutifully tells me that Mr. Dayer is in a meeting or otherwise

unavailable, but that he would call me back. For six months he

hasn't.

15. I have spoken with a Michael Berman, who claimed to be

the customer service advisor for Bell. All Mr. Berman would tell

me was that he would try to do something about my licenses.

16. On November 20, 1995, I called Mr. Berman. He told me

that there has been no activity on his paging licenses. He was

exploring the possibility of acquiring stock options from a big

paging company for one or more of his licenses. Mr. Berman told

me that the first quarter of 1996 looks good, with a much better

chance of buyouts for license holders. I hope so, since two of

my licenses (for Atlanta and Chicago) will expire in February

1996.

I declare under penalty of perjury that the foregoing is

true and correct.

Dated: aD,S, 'RiA: I 1995

5
EXHIBIT 2
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Discount Filing Services

BANK WIRE INSTRUCTIONS

Bank of America
5959 Canoga Avenue

Woodland Hills, CA 91367
Tel. # (818) 994-8200

Branch:
Account#:
ABA:
Account Name:

1201
12015-02282
1210-00358
Discount Filing Services, Inc

Attachment C

EXHIBIT 2
11.



Communication
Opportunities

On
The

More than ever. America is a nation on the move.
The need for instant and accurate communication
is essential. In our fast-paced. mobile society,
keeping in touch for business and personal needs
is no longer a luxury, but a necessity.

Today's telecommunication innovations have signif­
icantly broken down the barriers of distance and
time, yet none have experienced the explosive
growth of the multi-billion doUar paging industry. In
the last two years aJone, the number of people
using pagers has skyrocketed from 8 million to 12
million, a dramatic increase. The paging industry
predicts that by the year 2000. there will be over 50
million pagers in use. Large segments of the
American market remain unserved and the ever
growing need for inexpensive, portable communi­
cation is virtually unlimited.

Paging industry surveys indicate that the major
growth in pager sales will be derived from three pri­
mary markets: small businesses. professionals.
and the general consumer. The goal of the paging
licensee is to become a participant in the billion
dollar telecommunications industry.

ACTUAL SIZE

ACTUAL THINNESS

What
Is

A pager is a low-cost mobile communication
device. Unlike the mobile phone, the pager is a
one-way, or simplex communication tool. The pager
can be categorized as a "wireless personal
answering machine."

Paging is a means of transmitting alphanumeric
(numbers & letters) data or information from one
person to another. This is accomplished by utilizing
a normal everyday telephone as a transmission
source and a pager as the receiver.

With new technology now available. voice mes­
sages can now be received, stored and heard on
the pagers of today. Now, everyone can have their
own "Personal, Portable. Wireless Answering
Machine, or E·Mail."

.
SWATCH PIEPSER - THE WORLD'S FIRST WRISTWATCH PAGER ATTACHMENT C



--~ The

~~~Marl<e
The paging market has been growing since the
introduction of the pager into American Society.
The industry's largest companies are competing
fiercely for precious market-share as the paging
market grows dramatically. In fact, PageNet's sub­
scriber base has grown at a rate of almost 40%
over the last two years. PageNet. one of the largest
paging companies, started at ground zero by
applying for an FCC license.

Paging Industry revenues have continued to grow
since the Introduction of the alphanumeric pager.
According to Economic and Management
Consultants International, Inc. (EMCI), paging
industry revenues have grown steadily from 1.332
billion dollars in 1988 to over 2.5 billion dollars in
1993.

Pagers have experienced double digit growth in
recent years. 1.9 million pagers were added to the
installed base in 1991, bringing the total to 11.8
million units in operation (an average increase of
more than 5,200 new paging subscribers per day).
According to Telocator, an industry association,
there were 14 million pagers in service In 1992, up
17.6% trom 1991.
ECMI believes growth will remain robust in the
future, projecting more than 20 million pagers in
use by 1996.

Uln 1992-1993 the 'alphanumeric' pager is expect­
ed to become the second largest segment of the
pager market and continue to grow in overall mar­
ket share. Interestingly enough, the highest rev­
enues on a per-pager basis are generated by the
'alphanumeric' pager ranging from $27 to $29 per
month, per pager over the past several years. This
compares with the standard digital display pager's
revenue of $7 to $10 per month. In conclusion,
EMCI projects continued strong growth in the num­
ber of pagers in service and total service revenues
for the paging industry. Digital display paging will
maintain its dominance of the paging marketplace,
with 'alphanumeric' becoming the second most
popular service:'

"The averaae revenue per pager should stabilize in
the near future at approximately S14.00 to S14.50
per pager. cer month."

PAGERS IN USE

40.000.000 ...., ------------1
I

30.000.000 1-------

20.000.000 l -
I

I
10.000.000 -1-----· .

o

1. 1. 1911 1912 1.

:;::::=::::::::;=The
:Communication=======Gap
As pagers become increasingly utilized and i~ con­
stant demand by business and consumers alike.
you, the UCENSEE. will be given the ~nique

opportunity to capitalize on this explOSive market.
Literally speaking, entire segments of the popula­
tion in your coverage area will consider,pagin~ as a
means to easily and con-veniently service their
communication needs.

'Quoted from EMCI Communteations Consultants: -TIle State of the '
U.S. Paging InduStry: 1993 EDIBIT 2
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Pager services are used by virtually everyone. from
students to professionals, housewives to business
people. factory workers to civil servants...anyone
who IS on the go and needs to stay in touch.

Due to widespread and mass appeal. pagers have
become recognized as the universal communica­
tion device. Their affordability, ease of operation.
portability, and wide choice of service options.
make them the preferred choice of today's
Amencan consumer.
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As a paging licensee. your license will accommo­
date a full range of pager models and styles. as
we{as a wide variety of service options. covering
needs from the most basic to the latest in techno­
logIcal equipment available today. In addition. as a
private paging licensee. you will have the full and
unrestncted capability to provide a variety of prod­
ucts In the paging category. This will represent a
significant and highly lucrative segment of your
overall business.

-1

~~§~The== Pagi'ng
==Customer
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----Risl<

For private carrier paging
application services

For private carrier paging
application services

The paging application preparation is actually the
compilation of an exacting government
document. This document not only includes the
actual FCC application itself but any exhibits that
are required to accompany it. We at DFSI, have
the experience, technology, and resources to pre­
pare an acceptable FCC paging license applica­
tion.

Our fee inclUdes everything to prepare an FCC
application in good order, as well as all engineer­
ing, frequency coordination, marketing and demo­
graphic studies.

In addition to a sincere desire to be in the
paging business. the Federal Communications
Commission requires that you must be at least 18
years of age.

The DFS I, preparation fee covers all expenses
necessary to file your application(s), in good order
with the FCC (including the FCC required filing
fees).

Since the Licenses are awarded on a ''first come.
first serve" basis, there is a possibility that you may
not be granted the License area for which you
applied.

Once a paging License is granted.
significant capital may be required to
finance the construction and operation
of the system.

Alternatively, the license holder may contract with a
Systems Operator in order to develop the system.
Rnal responsibility for these decisions must remain
with the license holder.

___ N............. . ..
-~ .-tC'NJt __ ...... • ....____ .n......------_ - _•..._ _ ---.~

Although there have been exceptions. the FCC
may revoke a License that is not operational within
eight (8) months after the License is issued.

EDJ:BJ:T 2
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DFSI, makes no guarantees or assurances that
a paging system will be successful in any specific
market area. License application filings may have
limited availability of certain market areas and fre­
quencies.

Until the entire paging system for a particular area
is operational. the license holder cannot expect
income to be generated. The decisions on the sale.
lease. construction and operation of a particular
license are solely at the discretion of the license
holder.
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Monthly Recurring Ret'enue S225.000

Operating ExpeDR ClIlftnl

Expease 1'"( Revenue

Salanes 586.625 38.50%
Gc:neral & AdmintsUOluon 522..500 10.00%
Englneenng & Faciliucs 52S.875 11.50%
Cost of Goods Sold 510.125 4.50%
Advemsmg 512.825 5.70%
Billing 51.125 0.50%
Travel & EntClWnmenl 5USO 1.00%
Bad Dc:bl 57.425 3.30,*,

Tutal Monthly Openlllng Expense 516s.750

Operating Cash Aow 558.250

OCF 88.4~ of Revenue 25.00%

Mootbly OCF x 12

Estimated Company Value
(Using 7x Multiple or Cash Flowl

AIUlUa! OCF x 7

&tim,'ed Company Value

SSl.230

5673.000

S4.~.ooo

The
---Reward

In order to see how paging can be profitable to the
licensee. 1001< at how pagIng companies are val­
ued.

The first method is to calculate a "value per pager,"
which is the dollar amount that each pager in ser­
vice represents. The table below illustrates this
method. This table shows an estimated average of
the value per pager of the companies listed as
being $399.00 per pager.

Another method for evaluating a paging company
is to use the "Operating Cash Flow' (OCF) method.
This method is very simple: you multiply the month­
ly "OCr by 12 to determine the yearly "OCr; then
multiply by 7 and this gives you a fair estimate of
the company's sale value. This method is also
shown in the chart to the right for a company with
$225.000 monthly recurring revenue. (To arrive at a
per pager value, divide the company's sale price by
the number of pagers in service.)

VALUE PER PAGER
S/uIno; ~ll.rkel Nft ImpUedlll

haenln Price 51WMU OutaL CliP. Debt L.tlftt 11 M. IS mil.l Cub Flow Value Per
....in1l ComlllOnan t II Sftyice Ticbr 11/11 H L (~1I1.1 l~i\.IlI.1 1SI\III1 Rev. 011. Inc. OF ~11I...in Share ~1u1lillle PIOCU

Arch Somm. 160.134 APCiR 7.00 12 7 7.1 ~q.lI ~S.7 I 35.2 -~,7 98 ~1I'i SUS 11.0 a s.491

Cri~u Cumm, ,J) 1I11.t12l CPAG 14.1111 NI\II ~.6 ,1~.11 ~3.6 19.0 ·11.11 ~" ~b'l- 1<11 1~.7 \ Sill

DioIJ P~~c J91.4S2 DPCiE 1100 :-1M 6.6 7~.~ <11.4 ~<I.4 -Ill 111.1> JII'k ~,::IJ ~II \ ~S'

!Iotc>bolc Td""umm, 239.100 "'TEL 12.2S 14 K ~2.6 19Q.1 ~O.S 1011.6 -l1 ql 9e:t O.~O SI\II ~

Page Amcnca m.ooo PCiG 47S 9 ~ ~.I 11.0 b5.6 33.• 2.7 10.7 J2~ ~.::I3 78a ,IS6

PagIng !'oc,work 1.153.91S PAGE ~S.OO 26 16 33.S ~37.8 ~16.5 ~02.S

I
19.3 72.2 36'i ~.16 I~,I> a 569

Prof'c. 123.000 PNET 700 9 6 ~,I ~S,j 3.9 III.S 1.9 5.9 32'i 146 5.S a ~63

ulUll!'a SI~I"> Pa~m~ S.uOO USPC 3.50 :'>/1\11 3.7 13./ ·U 1~.9 0.8 3.2 2S<:l O.IIS 5.S l 317

"'p. tnd. Dial,\; C"ri.:u, +U.~2~ 9"1
I

27':f SUU K.l a SJ9914.1 ~2H ~99 M.S I '2 IS.6

, I / Dutu II u> "ISep'rmNr JIJ, IWI, r.u'l!pljt,rJ4n·h C""""""1l·"lIu"sIIIIJ/1Y1'. Di,,1 PU~I!, Ullli erim e""''''''"'''UIIIIIlS 'JUIII! JU. 1I/1J21.
I!I Rr(ul!unrs tIIurt",c'ul",,,li:tlliutr "''''MI drlK. dic'idlfd I".. 'hI! ""mMr rrl""lIrr.< .11 ' ..n',.,/!. tll'r",~r rI,,,. "u, melud.. e ric'u "lid Dial Pu,~...
IJ, Cu"r",,>r"'r rrprr,<r"" mrrlp<lint III pn'PI'UI/ 1M pm''''f ",n~1! ,," erim's Srpll!mbl!r /6. IW2 5·1 filillll.
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It has Deen Illustrated how large the pagmg market
IS projected to grow. the billions of dottars that are
to be made In the coming years, and even which
types of pagers are going to grow in market share
and dominate the largest portion of the market.
The only question teft to answer is, "Which seg­
ments of the population are going to use att these
paging devices?"

TLday
=====&
-The Future

The easIest and most effective way to answer this
question IS with a picture. The following is a graph­
constructed from data compiled by "Frost &
Sullivan," an Independent market research and
analyst group that periorms this type of work.

and
Sense

The latest trend in computer technology is to com­
bine the messaging capability of pagers with
portable computers and mobile phones providing a
truly mobile office of tomorrow.

1993 has seen the advent of the ·personal data
assistant, the laptop computer which transmits data
over paging frequencies. Even newer products will
be able to handle compressed video transmission
sent from personal computers to hand-held person­
al communicators.

The value of a paging license depends on a num­
ber of factors, the most important of which are:

• 'The population and demographics of
an area.

• The revenues received from
subscribers.

• The capacity of a system/range of
spectrum licensed.

• Competition in the marketplace.

TONE TONE ALPHA·
ONLY VOICE NUMERIC
SOURCE: EMCl.lNc., BASED ON ntE EMCI PAGING SURVEY. JANUARY 1993

DIGITAL
DISPLAY
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INDUSTRY FOCUS

\1obile Radio Companies Heed Call of Cellular Market
channels for Wiretess semces - wllicll
would be a blow to the networts' plans.

The lobbytng power of the ne!WOre
"undereut a lot of the value" of thE
senator's oppcllltion to Nextel. the persor.
lamiliar Wlth the situation saul. Eventu­
ally. in February 1991. Nextel rec:elYed thE
wllvers. "Tbere were 2SO lawyers DPPOS'
ing us. inclueUnr two ex·FCC chainnen,'
boUts Mr. McAuley. "But we knew what
the rules were. "

The field is now brimming With players,
CeaCal1 Q-m....ttcms Corp.• Denver
plans to offer digital semC8S in severa:
Stites. "We're not looking to overtaif
cellular curten." saY.l Steve SdIoYee.
cll1ef execut1ft. "We're just IDOlDng for t
slW'e of the marteL"

DeI1Iite their momentum. t:OIIQWlies
lue a number of obIIacles. Mobile radio
haDdlets are lIUlY to be more elqltllllR
thaD cel!ular P~: sa fll'llll .mUll
rUle blllloal to bUild eX1JlllliYe tl"IDIIIUS­
sila tnftI'I to IIIIt tbe country: aDCl theY
will haft to CllIIIfeI8 wttIl enlnftdlea
e:tIular flnlll wInD a1IO plaD to offer
vanous semcea on aliD(le baDdIeL

"1IIrUIiar is I'lliDr to be !be binest
cb&llenP." S&JI SUIaD PUlCIni. aDaiyst
at Cowen. Q). AI W1Ih c:el1uIar IIrmS. It
Will CllIl dilllUdl camen a s_ S600 to
S1llO In marUUDr eX1ltftltlIO successtull)'
woo eadl sublaiber. sMnys.

The dispateb IndllltrY is also far from
pnmdiJlr a "seamless" networt c:out-ll)'
cout. althoU(tlleading flrms are putUnt
together a CODSOnlUJn which Wlil allow
them to haDdle eadl other's c:alls ana
pennlt naUona! 1'OIIDi1lf.

SUIl. "for the flrst time. diSpatdl is
croaing over from blue collar sublcnber'S
like taxi calli to wll1te collar usen like rem
estate arena:' sa" Mark Hull. Vice pres­
ident of Amertcu Mobile S)'Ite1lII Inc..
WoodlaDct Hills. e:aut. The Cellular Tele­
communicatiODl Industry AsIOCiatioD.
once opposed. recently said It Will acxelll
Nutel aDd otben as members.

BJner players are aIIo IIU11flY for a
slice of the pie. MoCoroIa. !hi larrest
operator of mobile radlo. is awalUnr FCC
permilSiOll to 10 dtettalln some martets.
And lhe Baby BellI and GTE. cumully
barred from prtWtdlDr dispatch sentces.
are agresslvely 10bbYlne the commiSSion
to revamp Its ruJa. "MOlt people in the
industry would arne it's probably an
inlYitablllty" ttlallocal pllone compantes
Will eventUally entertile dispatch markets.
sa" Debra B. Wayne. senior editor of the
LaDCl MobUe Radio Hews newsletter.

I. '~ '95

o 0_

PrtI;,ct,d digit" subscriblf units
in s,rvic,. in millionss...----------__

enqrires. mOlt frequencies In the cellular
portion of the Spec:truJ1l had already been
distributed. Nextel'S scl1eme seemed a
clever way around the problem.

It proved an uplllU task. however. Cellu­
laroperaton. inclUding the Baby Bells and
GTE Corp.. "unJeashed all their lobbying
power" at the FCC in an attempt to
prevent Nextel from receiving re(ulalOry
waiven. ac:conling 10 a person familiar
With the situation. ..A lot of late niellt
baWes followed. "

At one point. when DemocraUc Sen.
Enlest F. Hollings of South Carolina
pressed the FCC to block Nextel's Plan. It
seemed the company's prorress would be
snerely delayed. But Nextel lIad an ace up
its sleeve: It won the cruc:ial backing of
powerful-if unlikely-allies: seRral ma­
jor TV networks.

The broadcast companies had their
reasons for suppomnr Nextel. Antlci­
patlng the day when they could offer
h1(tl-deflnJtion teleVIsion. the networks
wanted to own cenam ultra·high·fre­
quency channels not yet distributed by the
FCC. But If the walven were denied to
Nextel. the FCC. in Its effort to spur
cetlUlar competition. ml(ht olfer these
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trum. After a bUYIng spree. Nextel owned
licenses from over 100 montle radio opera·
ton. Nextel also got Motorola Inc. to
design the digital handSetS.

But many dispatch operaton. fearmg
they'd have to spend small lortunes to
match Nexte!'s di(ilal semce In their
areas. initlaUy opposed the company.
ChUCl Wells of Mobile UHF Inc.• called
Nute!'s elqllllSion "monstrous." Others
lobbied the FCC to block the company's
plans. And at an industrY meeting. Brian
McAuley. Nexters president. angered col­
leques wilen lie described dispatch flrms
as "dlllOllW"S" and urged them to improve
tlletr tedmotorY.

HUtel eventually placated other dis·
pateb firms by arreeJng not to place Its
dtettal Sites too dose !O theirs. Industry
OIIIlOIltion finally died down once other
dllpatch earners decided to go digital
themselves.

CODVlDctDr the FCC
Nextel facecl a more daunting lIurdle:

How tu penuade the FCC to waIve certain
ndeI whldl effectively blocked Its plan to
go dllital. AUlIougll the FCC wanted to
encourage competition among the cellular

Digital Networks Can Offer Services Geared to the 'Mobile Work Force'
By GAL'TAM NAIK

;11 R'POrr., 01 THE WALL STIlI:ItTJOU.....L

\S If the Wlreless wan weren't feonnsh
)ugh. an unlikely breed of playen IS
mng up to give the S9 billlon cellular
:ustrY a run for liS money In some of the
'resl urban markets.
rhe upstarts are specialized mobile

: 10 compames - provtden of radio dis'
:n semces for plumben, truckers and
1 cabs. In the past few months. their

:e"1>bscure and static-filled radio fre­
:noes have betOme remarkably valua·

Spurred by the relaxallon of certain
eral rules. these finns are convemng
:r antiquated "analog" technology to
,e powenul "digital" systems. In Ume.
; Wlllallow a hOSt of flnns to branch out
11 dispatch semces Into cellular·like
)ne and data semces.
"I'!Iere's a big ship called cellular

\fIng through." deelares Alan Shark.
:-sJdent of Amenc:an Mobile Telec:ommu·
:allons AsIOdation. "but Its wake has
t ptten a lot IlJ'IIr.' ,
DIIpat.c:b carners have been gobbling
mam-and-pop mobile radio companies.
UIDber lIave lOtIe pubUc:. and the pamc­
rtyanresslve Her.teI CommnldcllioDl
'. fonneny F1eet cau Inc•• has raJHd
r a billion dollars from several 1IJ'II
'pames and public InYeslOn. In the
[ 12 months. Nextel's stock has in­
ued founold to almost S40 a share.
~t1ng the MobUe Work Force
'.Iobile radio finns hope to ca"e a
~e by oHenng VOice, paglng and dis'
:n semces on a Single handset. These
'"ces. of{e1'!l1 on digital networks. will
:nem punue the most lucrative end of
market: the so-called mobile work

e. Including counen. real estate
:ItS and traveling executives.
The wmdow of opponumty IS the next
months." assens JeHrey Hultman.

'f executive of Dial Plfe Inc.. a PIfUlg
'pany that recenuy took the plunge Into
]lle radio. By that time. he says. the
eral CommUnications Commtsslon
.ld likely have handed out most avaIl­
, dlgl:allrequencles lor dIspatCh.
..mong mODlle radio linns. no one is
, ng faster than Nextel. The Ruther­
•. :U.• cpmpany recenUy activated its
. digital network in Southern Call1or-

and plans to expand its semces In
~esl of the state by early next year.
;extel's head stan owes much to Its
nnan land lonner FCC lawyerl. Mar­
\)' Bnan. who had the Idea of proViding
~jar service on the dispalch radio spec:'

EDJ:BJ:T 2
18

ATTACHMENT C



'I.

"

USA TODAY· WEDNESDAY, JANUARY 11, 1995' 38

Motorola surpasses Street estimates (

A DAILY LOOK AT A COMPANY. INDUSTRY OR MARKET TREND

COMPANY SPOTLIGHT

Motorola trades at 19 limes
its estlmated 199:i earning;.
The Standard 8< Poor's 500 In­
dex, meanwhile, trades at 13.7
times '95 eslimates. liut bt...
cause of the company's growth
potenllal, car>i says, the compa­
ny deserves to Imde at u higher
multiple. Ull to 25 limes 199~

earnings per share. That's
about $80 over Ulf~ nexl year

'''·:'RW''··f.'::';t."...,..:.~, "::i :to "l.~:, ~ ":r r.
. ~ .~
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52-week low In April.
That raJses the question: Is it

now fairly valued? Technology
stocks have been hot the past
year, and some analysts think
the entire group Is due for a
correction. But for now, ana­
lysts think Motorola will zoom.
''The stock is undervalued,"
says Tony Langham, analyst at
NatWest securities.

owning 30% 01 that market
worldWide. It also sells wire­
,~ products such as phones
and pagers that consumers use,
owning roughly 40% of that
market. Revenue from wire­
less communications surged
61% in 1994, and accounted tor
63% of 1994 revenue.

Motorola also benefited
'rom strong sales in Its micro­
chip business. Among other
products, II makes the
PowerPC, a prime competitor
tor Intel's Pendum chip. Mo­
torola's chip sales rose 22% in
1994, and accounted for 31% ot
total revenue.

AnalysIS expect earnin~ to
power even bigher, abOUt 25%
a year the next three to live
years.

So money managers and an­
alysis are bullish on the stock,
Which Is up 47~ since hitting a

mated 1995 per-share earning>
up to $3.20 from $2.95.

A Dig surpre;e: Motorola's
rise in prolt margins. Net prof·
It margins - net income as a
percentage 01 revenue - rose
to 8% from 6.8%. That
stemmed in part from cO!>1 cut·
ting and lower-lban~xpected

depreciation costs It also un­
derscores just how big a money
maker the wireless phone in­
dustry is in general.

Phone companies around
the world are furiously setting
up wireless phone networks. In
Washington, the federal gov­
ernment is auctioning licenses
that allow companies to build
wireless networks to offer per­
sonal communicallon services,
a new kind of wireless service.

Motorola benelilS two ways.
U's the leading supplier of
equipment to set up networks.

ByJamesl{im
USA TODAY

Tbe wireless ,elephone
boom haS Motorola's eammg,
- and stock - blasting off.

Late Monday, the 1Vlrel~

communications and micro­
chip company announced
earnings of 86 cents per share
for the fourth quarter. That
was 21 % higher than Wall
~t's consensus estimate ot
71 cents. And 48% higher than
earnings of 58 cents 8 share 8
year earlier. Investors pushed
the Slock up 2%to $61 %-

"If this were a small compa­
ny, beadng the estimates by
SUch a large margin might not
be slgnllcant," says Robert
Maire, analyst at Morgan Stan­
ley. "Fora company ofMotoro­
la's size, it's quite slgnldcanl."

AnalysIS across Wall Street
boosted their earnings esll·
mates for 1995. Typical ot the
moves. Marc cabl, analyst at
Cowen Ie Co., pushed his esti-
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INDUSTRY FOCUS

Mobile Radio Companies Heed Call of Cellular Market
channels tor wiretess semces - whit.
woUlct be I blow to the networU' plans.

The lobt»ytnr power of the networr
"undercut a lot of the value" of It
senator's OPllOlttlon to Nextel. the persc
familiar with the situation .1Id. Event:
aUy. in February 1991. Nextel received It.
waivers. "There were 250 lawyers o~
inr us. indut1inr two ex·FCC chaJrmen
boUts Mr. McAUley. "But we knew wh:
Ihe rUles were. "

The field is now brimmtng WIth player.
CeDCall COm.........tI«I. COrp.. Denve
plans to offer difita.l semces Ih sever
states. "We're not looking to overw
cellUlar canters." says Steve SCho~

ch1ef executiYe. "We're just looking for
share of the marUt."

IleIptte their momentum. COlft1ll111
fUll a number of obItades. MObile rae.
IwIdsets are liUly to be more expenst\
ttwa ceilular p....: sudl firms. mu.
raiN bi1UODllO IHDId expensm U'UlSDI1
siGa tmren 10 I1Idt the COIIIlII'Y: I1IlI tIu
wiD have to~ with entrendll
cellUlar finDI wIlD aIIO plaD to oft.
variouI aeme:. GO ,amite handlet.

"MarUtiDr lllQiIIr to be the bine
chaQenre." S&7I SUuD PII8llIU. IlII1Y
at COwen " CD. AI widt ceJ.lwar firms.
wiD COlt dlII*d& camers a steep S600
$780 In martetiDr expenses to successttli
woo eaen sUbla'tber, she RYS.

!be dispaldl lndusll'Y is I!SO far fro
providing I "seamJeu" network coast·t
COUL althOU&1llead1ng firms are PUtlU
together a COIlIOI1tum Which will aU'
them to haDdle eaen Other's calls a
permit national roamtng.

SUll. "tor the fint time. dispatclt
crossing over from blue collar sUbsCrIbe
lIke taXi cabs 10 wlUte collar usen like rr
estate agents:' says MaR Hull. Viet PI'"
idellt of A.-rteuMobtIe Syste1IlI In
WOOdiand HIUs. CIJif. The CeUuJar Te
commumcat1oJll Industry As8OC1atit.
once oppclltd. recetltly slJd it WIll lea:
Nexte1 and otben .. members.

Blrrer players are allo hungry for
slICe of the pie. Motorola. the lUff
operator of mobile radio. is awaiting f'{
permission to 10 dIltta.l In some marke
ADd the BabY Belli and GTE. curren
barred from pnmcslng d_tclt semCI
are anressively IObt»ytng the commlSSI
to revamp its rultS. "MOlt people m t
industry WOIdd arree It's probaOly
inmtaDility" that 10caI pllODe compan:
will eventuaAly enter the dis1lltcb marke
sa,. Debra B. Wayne. senior editor of I
LaDd MObUe RadiO News newsletter.

I
I I

I i I I
• '11 '1' 'It,. 'W9S

o a.DID

Pro;ected digital subscriber units
in se,.,ice. in millions
8r--------------,

empires. most frequenctes in the cellUlar
portion of the speeuum had already been
distributed. Nextel's scheme seemed a
clever way around the problem.

It proVed an uphtll tasJt. however. Cellu·
lar operators. IndUding the Baby Bells and
GTE Corp" "unIeashed all their lobbying
power" ilt Ihe FCC In an altempt to
prevent Nextel from receivinr regulatory
waivers. according to a penon familiar
with the SItuation. ..A lot of late nirht
baWes followed:'

At one pomL when Democratic sen.
Emest F. HoIllnes of South Carolina
pressed the FCC to bloc:lt Nextel's plan. It
seemed the company's pl'Olfl!Sl would be
severely delayed. But Nextel had an ace up
its sleeve: It won the crudaJ badtinr of
powerful-if unlikely-aWes: severa! ma­
jor TV networkS.

The broadcast companies had their
reuons tor supporttnr: Nextel. Antici·
patinr the day when they coUld offer
hlrtt-deflnition telmsiOn. the networkS
wanted to own cerutn ultra·high·fre­
quency channels not yet distribUted by the
FCC. But if the waivers were denied to
Nextel. the FCC. in Its efton to spur'
cellUlar competition. mlllIt offer thele

.t--------
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COmpeting In the Digital MobIle Radlolnduatry

trum. After a bUYing spree. Nextel owned
licenses from over 100 mohlle radiO opera­
tors. Nextel also got Motorola Inc. to
destrn the difltal handsets.

But many dispatch operaton. fearing
lhl!}"d have to spend small fonunes to
match Nextel's digital service in their
areu. iniUl1ly opposed the company.
Chuc:k Wells of Mobile UHF Inc.. called
Nexte!'s expansion "monstrous." Others
lobbied the FCC 10 blOCk the company's
plans. And at an industry meeting. Brian
McAUley. Nexters president. angered col,
leagues when he descnbed dispatch firms
as "dinosaun" and urged them to improve
lheir lecMolOfY.

Nextel eventually placated other dis·
patch firms by arreemr not to place Its
diltta.l sites too close to theirs. industry
opposition finally died down once other
dllpatch carriers decided to go dig1taJ
themselves.

CODvtnctDr the FCC
Nextel faced a more daunting hurdle:

How Iu persuade the FCC to Wllve certam
ruIeI which effectively bloc:lted its plan to
go diltta.l. AIIJlouP the FCC wanted to
eneourage competition amonr the celiuJar

Digital Networks Can Offer Services Geared to the 'Mobile Work Force'
By GAL"TAM NAIK

;'off R.por,.r of THE WALL STRRcr JOU.N....

A5 if the WIreless wars weren't fevensh
,ough. an unlikely breed oC players IS
eanng up 10 flve the 59 billion cellUlar
,dustry a run for Its money In some of the
:!l'rest urban marlCets.

The upstarts are specialized mobile
ldio companies - prllV1ders ot radio dis'
llCh services for plumbers. truckers and
lXI cabs. In the past few months. their
lce-obscure and static-filled radio fre­
:.lenCles have become remarkably valua·
Ie. Spurred by the relaxation of cenatn
~eral rules. these finns are convernng
.elr antiquated "ana!og" tectmoiOCY to
lore powerful "digital" systems. In time.
liS WIll aUow a host of flnns to branch out
:-om dispatch services into cellUlar·like
none and data services.

"Tbeft's a big ship called cellUlar
lowing throUgh." declares AIaD Shirt.

'I'ftIIIent of Amencan Mobile Teleeommu'
lICMMms ASIOCiatiOn. "but its wake has
iJlllOlten a lot larrer."

Dllpaldl earners have been fODbling
,p JIIlIIItoand'POP mObile radio companies.
, n-.ber have gone public. and the partic·
,larty anresslve Nexte1 Com......rtoas
nc.. formerly Fleet Call Inc•• has raised
ver a billlon dollars from several lure
Jmpames and public investors. In the
ast 12 months. Nexte!'s stock has in'
~eaSed tourfold to almost $40 a share.
'upttng the Moblle Work Force

~obile radiO (inns hope to carve a
,ene by ofCenng VOIce. paflng and diS'
llCh semces on a smgle handset. These
ervlces. olfered on dIgital networkS. WIll
'I them pursue Ihe most lucrative end of
.e market: the so-called mobile work
m:e. mcluding couners. rea! estate
sents and traveling executives.

'The wmdow of opportuntty IS the next
:< months." asserts Jeffrey HUltman.

~'IIef executive of Dial Plfe Inc.. a p&I1IIg
Jmpany that recently took the plunge into
,oblle radio. By that lime. he says. the
·edera. Communications CommtssiOn
·auld likely have handed out most avail,
:lIe dlgi:al frequencies for dispatch.

AmOng mObile radiO finns. no one is
'oYlng taster than Nextel. The Ruther'
Jrd. N.J.. tompany recently activated its
I"1t digital network in Southern Call1or'
:a. and plans to expand its services In
~e reSl ot Ihe stale by early next year.

Sexters head stan owes much to its
lalrman land fonner FCC lawyer,. Mar­
ln O·Brian. who had the Idea of proVidinr
ellular semce on the dIspatch radio spec-
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Cr1lIt'''UI'U Fro", PrJJ;JC: 81
r~';tnur 01 S1l billion. inci In"y IIf crow­
Inr II more tllZIl m I ytal'.

MItlIto9'S to stay comPftlUYf lIy CiS/)­
~n& In on fYu'hrlllef, mobilt computen.
Usm WIU be able to I'«tlYf shOrt mes'
M(ft om ,he Skytri partnr n'lworl ~)'

plucruar I SCKatled PCMCIl elnl-I siru'
pit.crrcIil<lnt·S1Ud pallrlmodtm - IJlto
Ulelr portabJt COIlIpulers,

To mail ChIftrI mn more aUl'at'Uve.
~fl's president. Dayici CarrilGft. saYI
!be company wilt rntruc&ul"t 11.1 paetnf
ralft to let people wbo travel 10 Dna, alf.
eitift pay I lOwer ,rtCf (5311 moadlJ UWl
Sk)'lfl'l MUonwicle limn cnure .MiIII.
whidl mftalu•.,Allor IhlS wUlIftfIft 1 lot
to tile to mi11.loA people who don" Mrt at
uwr dnu." IIf IIYS.

JA Clle noN~ciW&nt M&Il't. pilUle
semen tn the U,S. ~'U aJso oe two way.
Ml'fs Mtcl Tfdlnolortn sulllldlary is
buUd1Dr' 'Ifill mllUOn n.l..... ldaeduicd
lOawt apr"'llIIf In Ins. thll rillIl Sll~
ICIibIn _ a Ifftdff bacl to ackDowl·
,. a 1MI...e or respond witl • shclrt
-. I

..... E. PIIiaL pl'llllllll& oC Mtel
rtnIMolMIecomm.~ ,DIIQ',....lel·
..... an critlc:a11O aund Ute IlIIIIus&l",s
.... &&qtt: 14'" wbo wdi. driYfl,
nlllrtaladftor Rill. "we.....awIftIIU'
0( lilt 1&1IdlIioa sublcribln"'c.mltly
litpqinr IImea wLll wue• .-.tee tb&l
1111 UIenl rontrot the IDIIIIP now," M
sa,..

IWn ..lib the new powen.~ &l'I
COIIftftlfat lad Simple CD .,.te. ro meft
I pacer you dial I IUlIie pQont number
&IIlIlela eomputertud wlee trU you tmr co
p1lldt In tile rest 01 lilt CDdrl. TIlt NIl(
messare Icsel( worms itl ....y Ibrou(b the
IacIl pbcme I1thr01'K to I HmC,'S cam·
pam center. wbICb theft nta,.,lhIliflllJ
Ytllltdil. to IOcaJ ndJO trI'I·.... tIIa&
1I..xut lbe IICDI1 UDIil eM ,... _c:iS
up the IDtIIIP.

III.., artU OC the U. dumb
ball .. lllllll. cmr I IIIllt enl,
nIUie nus 0( C18"$miC't.... In
~ CbiDa. peepCe ....pqen
.... out Dumber codcI ,..il1l1l111l-
...".CaD'llel to. , If. III. eM
PIIIr..... IIlll·"2Z" J1 11s.'........OD
IbI 11U11 lerna, It mar .".. cbaDer',
on - or 10 •• nl••- iquIft. IA
..... ...... WIIUIa'crued ..
1Cftben..tbIir papn10..upUIeI OD
Ibttr baM ac:couall. 11IIftJ .,. a1rIr
Mnta bepD. thIf ....... aecwafk 10
IIICICD UI&I ChI Iystem raD out OC caplcity
&IIlI bad 10 be expaadld.

ATTACHMENT C

O-'Bells and Whistles
1I11D!!~=t Are Turning Beepers

Into Data Receivers

TIlt ",,,,.,.,.,.,,,.,.
J' .

AI "tIS BeIIIDuda. Ule NoIleIeComm
PIIiIIr IeI'Wlt .. uout » add UmUId lOt
n--. .... OM ft' 10 )&plop or
ItOlie-* cDIIpuIlft or '0 Ip.dally
.... btlpm. CUI&omtn wW be able
to sec a~ order for the people Q'om
..........nt IIIftClftvt........ (Mo­
billQlaaacailUJda "prtariUziltc,"I8etter
YfL thtJ call cIIDoM eo hate the ,
.,., for...priYilcear.....a :
!DerWIJ.ll'lSUi plrll1DdlUacten 'or
,.. .i.It....". -lIP flO. CltDfI 'or
1 CmndcM.

Ibn u.. UlauItl. daD't
CIIIe da.1O &lie fe....... fII
.............uaure Pes nelWr/ll.
....._III~ VI itc:i1l'lIIr"
.., In UIfJr _ ....ttms llIiUlJ.

.....1IIIiIe
...... ,.... l1li .....__

btl pvn to"~NI.NI" aDd JZ
bIIIIIa , ... awe tIIaa ,. fit
UIt " "117 .-.u... IiDllIl
senice. Ita bd UlaC u-. ctIUIIt pan
ltaft Ipr'IId 10 IZ mwroea C~aI .Dd

Pre-c nma to PrIf1t ..QlIunI ,

c.s
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Bells and'Whistles Tum
Beepers Into Data Receivers

a, JoH.'f J. Ka.ua
sr.t1 Rr'....re/ Til. "'...w.I_,_

1ft Ill.~MiDr thrre wu 1M beeper,
UII1 "'nortq iiWt fIlIIIt .baIa lnca·
- cbIr'pUIr &aid you 10 all _tIDIly
IIIIL Bul .. tbe Ilftptt tI ......C I
....~Iar.a I. IOW-em Clfto
........ad an .!ectraftlC ...........

...... camen aM tW'I itcaaH'cl
..,., tecllllDlDo art fn ...... 01 betnr.
..,.".. bJ' UII ..If... ceIIIlIIu',...e, And 011 eta,. "s--a t'OIIUDUIU.
CISIOft SffYlea" wtI detIftr lftIUU dala.
vooa. faa aDd me \1dIo to~
POCietollDDeS. SoPIIiII cantinare ha'
I". UIe II" ...,.. laID d&IiI CGIMMIal'
raton for mtnr~. wilde &lIo
ellllndinr lhflr racuo-..... necwartI CD
beam ""S. stDet CllIOCeI &ad 0CbIr tnfor'
mallon 10~. computm ud paam.
stltd "ptrsonal dlrtlaJ aaastantl:'

"Pacml ls & rnlslftPlr'," sa,1 Falll
ClUahln Dl Fomsltr RIRU'Cb. CUI'
bndl" Nau.. ,*blcl .oUowI UIe~r
&ad commurucalJollJ !ndUIIrItI. ''PalIn
ur slDlJJ, the,',. cl»ap, ..aa_ ernt
baUery Ufe-UIlliU Cd1IIar....~.

Two 0( 1M b'- ,..... cUftfn
tI7SDC' to IUI'Itft ........ Will &rw
..... Till ' _ 11' ','W
0.,.. or )I'fl. 01 JICDa. ..... &ad
......~ COI1»., AIIU&a. dkb abo
operates Sl.&ablt ~lhIJat and wtreteu data

~ busJnnSfS.
"....nua

Mitt. wtdd\ II"" mGOlIlllllcribm
oa Its ftlllon'w* ~1T'I .
bIpa slUppiDf I lIN flIlIfWI a....
daI c11l& 10 Its tulrom.rs In tat l rear,
..It wm 100ft let II'IIlIIn..611 DtIWOrk
10 "Id, ponablc CDIIIpUCtt'I WiCIl mil'
sam Sf"Vft'a.I IInteactS toq.

MARKETPLACE



WEDNESDAY. MAY 26.1993 Bl

RKETPLACE
Airwave-Auction Bill To Raise

$7.2 Billion Voted by Senate Unit
..,. WA~STilKET JUURNA&. SC4ff Rorportorr

WASHINGTON - The Senate Com­
IMI"Ce Committee approved a bill desiped
tonile17.2 bWJDD over lhe next t1ve yean
byallCliODinf part of the public airwaves.

!be meuure. similar to one that
plllld the- House EneltY and Commerce
Committee UUI month. also transfers 200
mepberU of the radio spectrum from
goyemment use to lhe pnvate sector.

Yesterday's approval by voice vote
muu a tUl'1W'OUDd for Democratic lell1­
el'l who have opposed competitive bidding
for tbe airwaves. a not1on that surfaced
durinr the Reapn administration.

!be senate version orirtnaUy set aside
30 mep.benz of the radio· spectrum for
auctions. nat wouldn't ratse much
money. however. so the nwnber wu in'
trIUId to 180 mep.bertz. Tbat also wu
ell*ted to faD beloW the budret target. By
the time tbe meuure cleared the Com'
merce panel. the I1mita were scrapped.

The coacem hu been that auctions
would benefit lure corporations With deep
poc:UtI aDd exclude minorities and small

~&Dies With lDDOYltive tedmolortes.
t1IIIer tbe seaate leplation. regulators
-.Id be required to ensure tbat the
bIddln&' process dOllD't leaye out smail
campanies With jrmovative tedmOJogies.

Mach of the $7.2 bWlon is expected to
came from auctioning pan of the spectrum
for the next generatiOn of Wireless phones
and hand'held comlluters known as per­
sonal communications semces. The Fed·
eral Communications Commission is ex·
pected to decide later thts year or early
next year how much of the radio spectrum
these new semces would be allocated.

Both venions exempt broadcast li·
censes from comllttiUve bidding. a point
vtfOl'OUllY advocated by broadcasters that
feared they miCht have to pay huge sums
When their license. came up for renewal.

Slparately. the senate Commerce Com'
mittee approved the nomination of Larry
Intnr. a former staff member of the House
telecommun1catiOns panel. to be the Com­
merce Department's assistant secretarY
for communtcations and informatiOn. The
full Senate Is expected to approve the
nomination soon.
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""'1NetworK Inc.
PqtDg Network Inc. expects.to post

today a 45'Y1I Jump in operating cash fiow tor
the founh quaner to about S29 milllon trom
S20 miUlon a year earUer.

In an interview. the paging company's
president. Terry L. SCOUt said Paging
Network expects to repon that revenue
increased 34% In the period to S85 milUon
from $03.3 million ayear ago.

The company, like most other paging
concerns. views operating cash fiow­
earnings before interest. Income taxes.
depreciation and amonization - as its key
per10nnance measure because of heavy
up-front marketing expenses.

'Mr. SCOtt said the company, which is
basecUn Plano. Texas. expects to report a'
net loss for th~quaner of $4.7 mWlon. or
nine cents a share. compared with a loss of
$4.2 'mUllon. or 12 cents a share. a year
earlier..

He said the company closed the year
with 3.070.000 pagers in sernce. up sharply
from 2.071.954 at the end of 1992. '

By CHRISTOPHER REED

Wireless MessagingService
To Be AvaiIable This Month

-... CII••lII' me. said a new wt~
1_~ swrtce for Its Newton
IIIIIqeI'Id haDd-beId COIII1JUW' Is ex­
.... to be antlallle OCL 18.

1'IIIIerrtce fram MabIIeComm. a Bell­
.....CGrp. WIlt. wtIlallDW....lOrecetve
~-... tllraarba par­
IIIr aetwan e..... to InclUde 5SD U.s.
dI:ItI. Apple IUd. Montbly fees are ex·
IIICtId to nap f,. S21 for local coverall
CO SIU5'for nllicllrftle COftI'IIL

8J eaatrut. a DlUOnwtde partnr se"·
Ice eaIIed strrel. a M...... Telecol1UDlUd'
ClIIiDaI TIft! , ....... CQrp. unit. charI'S
SI25 a month for 100 paps. eaeh at.which
can be u Iona:U240cbaracurs. Apacer ts
pnmded free With the semce. Tba Apple
Hr'ftce requires I credtt-eantostze recetver
made by MICIrOLIInc:. that nts tnlD a slot
In the computer and Is expected to retl11
forS'229.

If.TTENTION! Your Immediate attentIon ­
that's what your beeper demands. Should we
resist?

Many peoPIt: uon·t think so. however. Beepers.
now avatlable in modish colors like BiminI Blue
and Vibra Pink. have caught on. Millions ot Amen­
cans Willingly. even eagerly, wear these electronic
tethers. which range in pnce from S90 to S300. not
including a monthly semce charge of SID to SSO.
Some 15.2 million beepers are in use In the United

States. with Motorola being the biggest
player. And It the S2.8 billion andustry
achieves its goal of 50 mIllion Units In
circulation within five years. beepers ­
which are also called pagers. and whIch
sometimes chime or Vibrate - Will be

nearly as common as VCR·s.
1be vinues of beepers are
eVident. Doctors. plumbers.
expectant fathers. teen·
agers - all may give
greater sausfacuon If eas­
ily reached.

THE HEW YORl{ TIME~. SUNDA'l. A['RIL J7 7004

Apple to Offer a Paging Plan for Newtons

J..

8,IOHN MARKOFF

In .n etron 10 plet up Ilugllft
....of III Newton hanclobelcl comput·
er. A"'* ConqIucer said yettlt'da,
ltlat II would beam offertnl Ille .y..
It.. with a PIIIftI ItrYlCe uncler •
l..,.ar I 'rcllram wttll Mobile·
comm. a ry 0' aettSauUt that
oilers a na&tonwlde ,alllli system.

A.... a....Id ..... 0' tile Newton
..... bitter UlU II•• been ,peculat·
ed. C..... B........ vice pmtelent
and ....,.1 manaaer of Apple', Per·
_I Intencuve £lactnlltlC' dlvl·I.-.aid 1M COftI1MIny Ilad acMcIlO.OOO
mach..... tllr'OUlft Ille eftCI 0' "". He
.... Utll tile number elld IlOl Include
IhIIIe IOUI by Sl\arp. one of Apple'.
,.,..,. In Ute Newton PrDjecL

At 1M enct of .0dDaler. Apple ••Id

lnal It ha. IOJd 50,000 Newlonl 10
d..lers. but there Il."e bftft Ical·
Ie,," repon, 0' • hllh retum rale for
Ille madllne. wttlell till come uncler
crtUc:lIm for Imperfect handwnltlll
reeDlftlllon. Mr. BalUUM ,.Id Itle
new ..... "Iure IndICated Ihal IJ'Ie
Newton did h.". some momenlum
eftll lhoulh latn tI•••Iowed II~
Ille IntrodUCllon III AlIIUIL

The IeIlUlI a.nemCllll wlUt Mobt­
JeComm offers I local pa,1II1 tervtee
for "1.15 a month or a n'ltonalle"­
Ice that Inc:tudn 550 citIeS In \he
Uattect Stata .nd Ute Cartbtlun 'or
SQ.15. AI lha end of the 24·monlll
,.._•• ~UlIUlmermUll buy Ille N_
lUll Mu....,.d .nd Ule Newlon PI'·
lnl canl for lit or conU"" the tee.
prcllram with t.,110 monthly d.......

A.... euaK\"a etemonalrated the
paJ6nI.y.tem. wtllCtllelllhlt ........

recei"e 500<h.racler tellt me"'le.
.nd Iheft perform 101M .cuon .uch
" .lIlomalally e.lllIIl up .n elee­
lroalC m. wllh • phone number or
scMduunl an appollllmenl.

A.... ..Id Ihat more IIl.n 1.000
t_pentn were deve....llOflw.,.
.nd pen.,.I, 'or 1111 Newlon••1­
I..... only 40 IOItware appllcallOlll
.,. currently avlllAbie.

IntIUIUYeacuuvn .... 1II.1II"..
WIt worIIlftI Oft Mftnl new "erstonl
of Ute N...... InctudlnI OM Utat II
s.... IO Ita.,.up10 JO limn ltle bauery
lit, 0' Ille o"ltnal M......d moa­
eL 11'11 uady vlraton. wlllC\l III .1IUUl
IhI ..........adle NCIWlOII. bu& w"1I
an ente"" baM 10 accamlllllllate
more .............1. a" ..Id 10 ~aw
Improved /WIdWl1llnl recapttl&lD
.....w.....
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With new pager
messenger's voice
will follow the beep

BV L.A. LOREK
BUII/I8" Wrller

Beep. Pick up a gallon of milk on
your way home. Beep. Come back
to the office, now.
No longer will your pager just beep
atyou. It wiD soon talk to you.

On Friday. Motorola announced
tbat it has teamed up with Paging
Network ofD~ to develop a new
palm·sized person:al answering
machine. The device. a p:ager·like
product c:liled VoiccNow. c:aptures.
stores and playbacks voice mes­
$:lges.

"We think it's the first product
th:u has the potential to really crack
the consumer market." said Barry
Fromberg. chief financial officer
for Paging Network. the country's
largest paging company.

Here's how it works:
TIle person sending the mess:lge

dials a special phone number. the
s:une as using a pager now.

The c:liler hears a recorded greet­
ing from the recipient and leaves :m
oral message. This is sent by phone

to a paging tennina!. then to a satel·
lite. and finally to the recipienL

The device differs from voice
pagers available severol years ago
bec:ause it used digit:li technology
while they used low-quality analog
tr:II1Smissions. Also. the old pagers
didn't store messages. so a voice
could come blurting out at inopper·
tUDe times.

PaleNet expects to stan selling
them next year tluough its existing
l,.Sao·person sales for :about $20 a
month.

Pager customers now pay about
$7 to 59 a month for local service.

John Ad:1ms. a communic:ations
and soitware analyst at Principal
Fin:mclal Securities in Dallas. said
the new product is likely to be popu·
l:1r.

"I carry a pager right now. I'll bet
my wife would love it...if she knew
she could c:l11 me and get a voice
message to me virtu:lily anywhere."
he said.

Sun·Senanel. Saturday. April 9. 1994
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Paging all consumers
Popularity nearly doubles in four years
By DclItM ROIAlo
USA TODAY

Beep, beep: pagers stay busy
Number of melNQee Nl~ \IMM glIl cs.,;
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.lieU Connections,~ I..,C.

21031 VENTURA BLVD., SUITE 1000 WOODUND HILLS. CA 91364
Tel. # 800-710-6869 Fax 1f 818-712-9747

April 12. 1995

Subject: Complimentary Service Agreement - SMR and Paging Licenses

Dear Mr._
In our continuing effort to bener serve our clients, Bell Connections, Inc. has initiated a
complimentary referral service to assist in the placement of client SMR & paging
licenses. This service is reserved for Bell Connection's clients only. Bell Connections
presently has a working relationship with several communications company in both
primary and secondary markets. These companies have indicated a need for SMR and
Paging frequencies at locations throughout the country. At our clients' request we will
enter licensing infonnation into our data base and presenting it to the appropriate
companies, we provide clients with additional opportunities to be assisted with their
licenses. Bell Connections is an independent third party in this transaction and receives
no compensation.

We would like to congratulate you on receiving your licenses. Ifyou would like to move
forward with our services, please sign and return this letter with copies of your licenses.

Do not hesitate to call if you have any questions. A representative of Bell Connections
will call you within 96 hours of receipt of your license.

Best Regards.

PI~/./.t4j,~

J.Justus
President, Bell Connections. Inc.

The undersigned has read the above Service Agreement and would like to participate in said
service on a complimentary basis with no commitment on behalf of the licensee.

Bell Connections. Inc., cannot guarantee the outcome ofabove service.

RMurn this agreement with licenses attDChed
EXHIBIT 2
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